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➤ WEDNESDAY, JUNE 24 
9 p.m.
“The Music Instinct: Science and 
Song”

New work in neuroscience is giving 
us clues to the mysteries of how and 
why music penetrates the brain and the 
emotions.

➤ THURSDAY, JUNE 25 
8 p.m.
“Brain Fitness Program”

Learn how to get your 
brain in better shape by 
driving beneficial chemi-
cal, physical and functional 
changes.

➤ FRIDAY, JUNE 26
8:30 p.m.
“Untold Stories Paradise? Or Para-
dise Lost? The Story of Captiva”

Legend has it — and historians dispute 
— that the pirate Jose Gaspar gave it a 
name by holding female captives on a 
Southwest Florida barrier island. Pirates 
or no pirates, there is no denying the 
almost mythical lure of Captiva’s ala-
baster beaches and tropical island ambi-
ence. Is that isolated tranquility being 
overrun by affluence gone wild? 

➤ SATURDAY,  JUNE 27
8 p.m.
“Antiques Roadshow Tampa – Hour 2”

Marblehead art pottery; pre-war Ger-
man and Japanese character canes; Sioux 
artifacts; and the first book printed in 
Wyoming.

➤ SUNDAY, JUNE 28
9 p.m.
“Masterpiece Mystery!”

Poirot: Mrs. McGinty’s Dead
Mrs. McGinty was killed by a brutal 

blow to the head, and her lodger is sen-
tenced to hang for the murder. As Mr. 
Poirot joins forces with famed crime 
novelist Ariadne Oliver to save the lodg-
er from the gallows, he doesn’t realize 
his own life is in danger. Featuring an 
all-star cast.

➤ MONDAY, JUNE 29
9 p.m.
“History Detectives”

PsychoPhone; World War II Dog Train-
ing Letter; Pancho Villa Watch Fob

10 p.m.
“History Detectives”

Manhattan Project Patent; Galleon 
Shipwreck Beeswax; Creole Poems

➤ TUESDAY, JUNE 30
9 p.m.
“NOVA ScienceNow”

Breakthroughs in engineering artificial 
diamonds; solving the deadly post-9/11 
anthrax attacks; a look at “AutoTune,” 
the controversial computer pitch-cor-
rection software that turns sour notes 
into sweet ones; and a profile of com-
puter scientist Luis von Ahn. ■

This week on WGCU TV
Air Conditioning by:

Back Bay Contracting Inc.

Call Ian @ 239-344-6883
Licensed & Insured CAC1814724

13 SEER Condensers Full Warranty

2 Ton....  $1250.00
2 ½Ton...$1325.00
3 Ton...   $1435.00
3 ½Ton...$1535.00 & up

(Includes Installation)

12001 S. Cleveland Ave., Fort Myers

278-1818
Coastal Blinds & Draperies

CUSTOM DRAPERY$200per inch
Starting

as low as
Includes
Fabric!

SHUTTERS$1795square foot

• 2” Vertical Blinds ON SALE NOW!! •

Celebrating Our 10th Year!

Build a secure retirement
with a fixed annuity from MetLife.

7.00%*

GET A GREAT RATE ON THE 
PREFERENCE FLEX SELECTSM FIXED ANNUITY

 n f a k  V y  v n F  Y a %  
  T  n  Av y a n f L f

 Call today for more information or to apply:

Richard Kindma
Financial Services Representative
4530 Marketplace Road, Ste 105
Fort Myers, FL 33912

*Minimum purchase payment for credited rate is $10,000.  Rate current as of 06/03/09 available through 06/16/09. Rates subject to change at any time and are determined when the application and purchase payment are received in good order. Withdrawals of 
taxable amounts are subject to ordinary income tax and if made before age 59½ may be subject to a10% federal tax penalty.  Withdrawal charges of up to 8.5% may apply. First year interest rate includes 4% bonus rate available in first year only. After first year, 
a renewal rate will be declared that does not include the 4% bonus rate. 
MetLife’s Preference Flex Select is issued by Metropolitan Life Insurance Company, New York, NY 10166 and, like all annuities, is an insurance product and is not insured by the FDIC or any other government agency. All qualified plans and IRAs receive tax deferral 
so there should be reasons other than tax deferral for purchasing an annuity to fund a qualified plan or IRA. Like most annuity contracts, MetLife’s Preference Flex Select contains exclusions, limitations, surrender charges, and other terms for keeping it in force. 
See your MetLife representative for complete details.
The Preference Flex Select product guarantees are subject to the claims-paying ability and financial strength of Metropolitan Life Insurance Company.   
 www.metlife.com.    Policy Form # ML FPDA (2/07)    L0509040279[exp0609][All States][DC]    0811-0402    © 2009 MetLife, Inc.   © UFS

®

Talk with us today and experience how a
 Community Bank can help business owners

 with their cash fl ow and fi nancing needs:

BUSINESS OWNERS:

239-303-7310  |  PantherCommunityBank.com

We are here! We are solid!
We are lending! We Care!

Panther Communty Bank

Panther Community Bank, N.A.
“More Than You Expect”

• Real Estate Loans
• Lines of Credit

• Business Equipment Loans

“Masterpiece Mystery!” Poirot


