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Sheriff Mike Scott:

Protecting home and community

BY PHYLLIS ERSHOWSKY
correspondent

A third generation Lee County native,
Sheriff Mike Scott considers illegal
drugs, gangs, grow houses and traffic
violations serious criminal issues as
well as direct affronts on his home town
- these are problems he really cares
about.

“We have always lived here and this
is where our roots are,” Scott says

“| am a deputy sheriff
and have to be prepared
as much as anyone else
in the department.”

of his family, including his wife and
two daughters, 18 and 15. “For me, law
enforcement is about protecting homes
and families.”

Formally buttoned up and in the uni-
form every day, Sheriff Scott originally
planned to go directly into the mili-
tary. Very influenced by the leadership
he experienced in the ROTC, he was
firmly headed in that direction until his
parents encouraged him to wait. After
two years at Edison Community Col-

lege, Scott attended the University of
South Florida where he decided in his
senior year to pursue law enforcement.
Further education included completing
an MBA, a Master’s in political science
and continuing training even today in
shooting, driving and other pertinent
skills.

“I am a deputy sheriff and have to be
prepared as much as anyone else in the
department.”

Sheriff Scott describes his leader-
ship style as “management by walking
around.”

“It’s not unusual for me to show up
at the jail to say hello,” explains Scott.
“Yesterday, I was in Bonita Springs and
Boca Grande in the same day - probably
the two farthest points in Lee County. I
am very humbled by my position and
want to make sure I am out there every
day, in touch with the community and
with the 1,500 people involved in Lee
County law enforcement. It’s been said
that you can’t lead if youre too far
ahead.”

Relating to the other officers on a
personal as well as professional level,
Scott calls everyone in the department
on their birthdays to let them know he’s
thinking about them. He perceives him-
self as the coach of a team.

“My philosophy is that no matter who
the coach is, you need the people who
can hit the ball, run the bases and hit

Sheriff Mike Scott

home runs. Whatever the case is, we all
have to perform in the field.”

Asked if he still loves his job after 20
years in law enforcement, Sheriff Scott
responds enthusiastically.

“I love it. I am a very high energy
person and I'm doing something I really
care about, something I want to be
doing for a very long time.” M

Fort Myers
Toyota new
Block Party
sponsor

Event a River District
favorite

The Fort Myers Redevelopment Agency
announjced that Fort Myers Toyota is the
new sponsor of the monthly River District
Cruise-in and Block Party.

The Fort Myers Redevelopment Agency
and Rock ‘Til You Drop Car Shows & Con-
certs hosts the popular Cruise-in and Block
Party each month in the River District, on the
second Saturday of each month from 5 p.m.
to 8 p.m,, rain or shine.

This past show, there were well over 300
cars and between 2,000 and 3,000 spectators.
At 530 p.m. the Executive Director of the
Fort Myers Redevelopment Agency, Don
Paight, had to close the barricades. There
was no more room for show cars.

Spectators and show car owners alike say
the River District as the perfect venue to
hold the monthly Cruise-in and Block Party.
There is no registration fee, no spectator fee,
no door prize ticket fee, 12 restaurants to
choose from, shopping for the wives, great
music from Tom’s Traveling Tunes, $10 gift
certificates from restaurants as door prices, a
50/50 drawing with the Timeless, Traveling
Treasures (the 3 T’s) car club portion being
donated to Relay for Life and other local
charities and the other half given to some
lucky winner (this Saturday’s collection was
$1,024) and each month there are cars that
haven’t been shown before.
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